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nielsen POSTER ADVERTISING STUDY 2017

BASE: NOTICED POSTER IN THE PAST MONTH | n = 1,986

“After Seeing a Poster Billboard,
Have You Ever...”
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The average ad recall
across the 15 poster
campaigns tested in

Salt Lake City was 47%.
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nielsen POSTER ADVERTISING STUDY 2017

POSTERS MOBILE DEVICES ONLINE NEWSPAPER
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Advertisements on posters are more noticeable
than advertisements on...

Poster viewership was highest among
people age 25-34 with 71% noticing a

poster in the past month.
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Recall by Number of Posters
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More Posters Increase Reach and Frequency, Equating
in Higher Ad Recall
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