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SALT LAKE WAS CHOSEN AS A TEST
MARKET FOR POSTER AD AWARENESS/ -
CAMPAIGN PERFORMANCE STUDY
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495 Utahraptor
‘W( ‘World's Lgrgest

% Raptor




nielsen POSTER ADVERTISING STUDY 2017

94% Recall Seeing a Poster “After Seeing a Poster Bi”bOCII"d,
In the Past Month Have You Ever...”

100
80 55% Changed plans
to visit the store
60
40+
20 149% _40% Talked' chbfo'ut v(;/h/aft 1h$y
6% saw with friends/Tami
o s y
Notice Some of Most of  All of Almost
Posters the Time the Time the Time Never 40% Visited the business
advertised

-30% Searched online for more

details about the featured
message

Consumers Recall Specific
Campaigns on Posters P

% Made a purchase at the
business advertised

80

19% Watched the TV program
701 66% featured
" 579 The average ad recall
B across the 15 poster 18% Attended event advertised
50 wae ann campaigns tested in
. g 3% Salt Lake City was 47%.

40
Tuned to the radio station

-
.
R

29%

30 advertised
20
14% Accessed a coupon from
10 mobile device
0
’%% "\5% (%/ %, ’%% £ 13% Recommended advertisers
¢, ® & % 5 ()
e T % %, to others
T 0 10 20 30 40 50 60 70

E, BASE: NOTICED POSTER IN THE PAST MONTH | n = 1,986

World’s Largest

Raptor l =




R OutdoorAdvertising

nielsen POSTER ADVERTISING STUDY 2017

Poster viewership was highest among
people age 25-34 with 71% noticing a

poster in the past month.
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Advertisements on posters are more noticeable
than advertisements on...
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More Posters Increase Reach and Frequency, Equating
in Higher Ad Recall
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